OK on swine flu shots 


Health, Education & Welfare 
Dept.’s (HEW) National Influenza 
Immunization Program says you 
should check with your local health de- 
partment or await local newspaper & 
broadcast news to find out when & 
where the swine flu vaccine will be 
available in your community. 


HEW says that consumers should 
not change their plans to receive swine 
flu vaccine because of the deaths of 3 
elderly Pennsylvania vaccine recip- 
ients. HEW states that there is no evi- 
dence to indicate that the deaths were 
related to the vaccine. 


After considerable delay—due to 
problems about insurance & 
liability—about 25 million doses of the 
swine flu vaccine have been shipped 
around the country, & the first shots 
were administered Oct. 1. This dosage 
figure is higher—by 5 million doses— 
than the number of shots that are usu- 
ally given in an influenza program dur- 
ing a typical year. HEW estimates 
there will eventually be about 147 mil- 
lion doses available—enough for 
everyone who wants to be “shot.” 


Although there are localized 
shortages of the vaccine, the program, 
which is being carried out largely by 
local & state health departments, 
should be completed by Christmas. 
Procedures vary from one locality to 
another, but elderly & chronically ill 
persons are usually inoculated first— 
often in nursing homes & retirement 
homes: 


In addition, HEW now recom- 
mends that children with health prob- 
lems, such as asthma, malignancies & 
diabetes, receive a bivalent vaccine 
(which contains swine flu serum & 
serum for the A-Victoria type flu, 
which was the common flu in the US 
last year). Four weeks after receiving 
the bivalent vaccine, these children 
should get another bivalent shot. 


Persons who are allergic to eggs 
should not get the vaccine because it is 
made with eggs. Also, anyone with a 
fever should wait a few days after the 
fever subsides before getting in line for 
a swine flu shot. Of course, anyone with 
an unusual health problem should have 
his or her doctor’s permission to get the 
shot [CONSUMER NEws: April 15 & 
July 1). 


Free flu facts 

The NewF lu, published by Food & 
Drug Administration (FDA), is a 
factsheet to answer questions about 
the swine flu vaccination. It is available 


free from Consumer Information Cen- 
ter, Dept. 57, Pueblo, CO 81009. 


What other shots? 


Health, Education & Welfare 
Dept. (HEW) says there is no problem 
about getting a swine flu shot if you 
have already been inoculated with a 
vaccine for the common flu (usually 
called Asian or Hong Kong flu). Just 
wait a day or two, & then get the swine 
flu shot—no waiting a week or two. 
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Handling consumer complaints about insurance 


National Association of Mutual Insurance Agents & Office of Consumer 
Affairs (OCA) have agreed to co-sponsor a one-year test of a program of 
voluntary mediation of consumer complaints in the field of property & casualty 
insurance. Known as Insurance Consumer Action Panel (ICAP), the insurance 
complaint program is the latest consumer action panel to be sponsored by OCA. 
Panels already exist for handling consumer complaints in the following areas: 


e Cars—Automotive Consumer Action Panel (AutoCAP). 
e Furniture—Furniture Industry Consumer Advisory Panel (FICAP). 


e Major household appliances—Major Appliance Consumer Action Panel 
(MACAP). 


ICAP, for the first year, will primarily handle complaints that are referred 
to it through a cooperative arrangement with the insurance commissioners of 4 
test states: Michigan, Mississippi, Montana & Utah. (OCA selected these states 
at the conclusion of a study involving complaint handling by state insurance 
commissioners.) ICAP will not deal with consumer complaints based on pre- 
mium rates or underwriting standards. 


During the test period, ICAP will focus on types of complaints that occur 
most frequently. Complaints will come to ICAP only when traditional 
complaint-solving methods—such as the ordinary complaint procedures of indi- 
vidual insurance companies or state insurance commissions—have not resolved 
the problems. Decisions of ICAP will not be legally binding. 


ICAP, which consists of 5 members representing consumers & business, 


will meet at least 4 times a year to review complaints compiled by the full-time 
ICAP administrative staff. 


In addition to its short-term goal of mediating consumer complaints from 
the 4 test states, ICAP will make recommendations for future complaint resolu- 
tion techniques based on the first year’s experience. ICAP will attempt to 
identify recurring problems in complaint processing & will advise the insurance 
industry, appropriate government agencies & consumer groups of the findings. 
Also, ICAP’s findings & recommendations may lead to methods for resolving 
complaints in areas of insurance other than property & casualty. 


For further information about ICAP, contact: Patricia Borowski, 
ICAP, National Association of Mutual Insurance Agents, 1511 K St. NW, 
Washington, DC 20005; phone: 202-628-1300. 


For a review of AutoCAP, FICAP & MACAP, see back page of this issue. 


New Federal publications 


Christmas Lights (Fact Sheet 77) & Bicycle Regulations (Technical Fact 
Sheet 5). Both publications are available without charge by writing to Con- 
sumer Product Safety Commission, Washington, DC 20207. For bulk re- 
quests, write to Product Safety Information Center, Washington, DC 20207. 





Exercise/Benefits 


President’s Council on Physical 
Fitness & Sports (PCPFS) called on 7 
medical experts to evaluate 14 popular 
forms of exercise & rate them in terms 
of health benefits, based on (1) heart & 
lung endurance, (2) muscular strength 
& endurance, (3) flexibility, (4) bal- 
ance, (5) weight control, (6) muscle 
definition, (7) digestion & (8) sleep. 

Doctors found the following ac- 
tivities, in order, to be the most bene- 
ficial: 

1. Jogging 

2. Bicycling 

3. Swimming 

4. Skating 

5. Handball or squash 
6. Skiing—nordic 

. Skiing—alpine 

. Basketball 

. Tennis 
10. Calisthenics 
11. Walking 
12. Golfing—with caddy or cart; walk- 
ing would increase rank. 
13. Softball 
14. Bowling 

Doctors evaluated each form of 
exercise on basis of regular participa- 
tion & vigorous activity—defined as a 
minimum of 4 times a week & not less 
than a half-hour at each session. 

Full fitness report is available as 
a reprint from Medical Times, 80 
Shore Rd., Port Washington, NY 
11050. Price is 50¢. 


Warning! 


e Consumer Product Safety 
Commission (CPSC) warns consum- 
ers that 73,000 electric weed cutters 
may have a defect that could cause a 
plastic hub to fly off & injure the 
user. Product is called a “Weed Ea- 
ter,” Model No. 500, manufactured 
by Weed Eaters Ine of Houston, 
TX. CPSC says that since most con- 
sumers have not sent in their war- 
ranty cards, they are requested to 
take the weed cutters to their dealer 
for an inspection to see if their par- 
ticular weed cutter is defective. If it 
is, the customer will be given a 
postcard to mail to the manufacturer 
who will then send a replacement 
part to the customer. 


Household inventory 


You get a statement every month from the bank saying how much money 
you have in your account. But do you have a statement of how much you have in 
personal property? Such a list would be important to you if you should ever have 
a burglary or a fire. Also, you might find you are worth more than you think. 


Now is a good time to make up sucha statement. Here is how to go about it: 
@ Make out a sheet of paper for each room in your house. Do not forget the 
garage, basement & attic. 


@ On each sheet, draw 6 columns & head them as shown: 


Original Replacement Replacement Replacement 
Cost Cost Cost Cost 


| Item 


When | 
Bought 


Last 2 columns are for updating this list. Replacement cost can be estimated by 
doing some shopping or reading the ads. 


e Take your list & start at some fixed point in the room & work your way 
around, or, if you prefer, arrange things alphabetically. Either way, be sure 
you remember things like carpets, books, draperies, records & tapes, contents 
of closets & removable chandeliers. 

® When you are through with the rooms, do separate lists for professional 
equipment, antiques & jewelry. (These may require separate riders, or addi- 
tions, on your insurance for complete coverage.) 

e Finally, do an inventory of your insurance policies, bank account num- 
bers, credit card numbers & any savings bonds you have in the house. 

e When you have completed your lists, total the Original Cost column & 
Replacement cost column for each room. Make out a summary sheet showing 
these costs for each room & category of personal property; then add these for 
the Grand Total of all rooms & all personal property. With a reasonable reduc- 
tion for depreciation, Replacement Cost Grand Total should be the approx- 
imate amount of insurance carried on household contents & personal prop- 
erty. 


@ Keep one copy of this list in your house. Make another, &—with pictures 
of the rooms in your house to help describe things—store it in your safety 
deposit box. But do not store forever. 


A household inventory should be an active statement. Set up regular 
times—maybe twice a year—for updating your inventory. Update the copy in 
your safety deposit box at the same time. 


In connection with this, you might be interested in getting a copy of the 
publication, Keeping Records. It tells you what records you have to keep — 
where they should be stored. Single copies (order #250D) are available free 
from the Consumer Information Center, Pueblo, CO 81009. 


A correction to clip & paste 


Because of a spacing error in CONSUMER NEws: Oct. 1, the Top of the Charts report for mid-size cars was misleading. Fuel 
economy data was listed for 2 models of Oldsmobile Cutlass—one model with a 231-cubic-inch engine & one with 260-cubic-inch engine. 
Because of the spacing error, data for all 3 mid-size cars was misplaced. Correctly spaced data is below: 


Manufacturer & model 


MID-SIZE CARS 


Buick Century/Regal 
Chevrolet Malibu 
Oldsmobile Cutlass 
Oldsmobile Cutlass 


Vehicle description Fuel economy 


(miles per gallon—MPG) 


1-barrel carburetor; 
2 = 2-barrel carburetor) 


Engine size 


(A = automatic; M = manual) 


(eubic inches)/cylinders 
Passenger space (cubic feet) 


(Fl = fuel injection; 
Trunk space (cubic feet) 


Fuel system 

Nm Ne 1 
Highway MPG 
Projected Average 
Annual Fuel Costs 


Transmission 


nh 
ow 
_ 
~ 
a 


$488 
$488 
$488 
$488 


srs P 
SSS Combined MPG 


LLL 
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Banking on consumer protection laws 


Three Federal agencies—Comptroller of the Currency, Federal Reserve 
Board (the Fed) & Federal Deposit Insurance Corporation (FDIC)—are 
reviewing & revising techniques to insure bank compliance with certain con- 
sumer protection laws. CONSUMER NEWS has summarized the 3 programs & 
named persons to contact if you have a complaint or question about these Laws. 


e Comptroller of the Currency exercises general supervision over national 
banks & periodically examines them in part to appraise compliance with con- 
sumer laws. Comptroller is upgrading procedures to uncover noncompliance 
with truth-in-lending laws. Comptroller is providing special training for almost 
150 bank examiners—some are already working in the field—to detect non- 
compliance. Follow-up procedures for correction of deficiencies in compliance 
have also been developed. Comptroller determined that such measures were 
necessary when the results of a New England study showed more violations of 
consumer protection laws—such as truth-in-lending, disclosure laws & calcula- 
tion of annual percentage rates—than previously thought. 


If you have a question or doubt about you bank’s compliance with con- 
sumer protection laws, contact: Thomas Taylor, Consumer Affairs Division, 
Comptroller of the Currency, Washington, DC 20219; phone 202-447-1600. 


e FDIC insures bank deposits & also examines banks to determine com- 
pliance with consumer protection laws. FDIC examiners investigate samples of 
bank transactions & records to determine if the bank conforms to truth-in- 
lending provisions regarding—among other things—disclosure of annual credit 
rates & advertising for consumer credit. If violations or deficiencies are uncov- 
ered, FDIC examiners meet with bank management officials to discuss how the 
bank can comply. If follow-up activity—such as correspondence, conferences or 
re-examination of the bank—reveal that compliance still is not voluntary, FDIC 
may take formal legal procedures to assure compliance. 


FDIC does not notify a bank’s customers when noncompliance is discov- 
ered, but this policy is being reviewed. When alleged violations are charged by 
consumer complaint or inquiry, however, the consumer is appraised by FDIC of 
the facts & legal issues & is advised of the availability of private civil remedies. 
For information or assistance contact: Thomas C. O’Nell, Office of Bank Cus- 
tomer Affairs, FDIC, Washington, DC 20429; phone 202-393-8400. 


e Federal Reserve System, whose major responsibility is the execution of 
monetary policy, also has authority to examine state chartered banks 
(which are members of the Fed) for noncompliance of consumer protection 
laws. The Fed is updating & strengthening existing programs for detecting 
noncompliance. Examiners are receiving additional training, & specialists 
are being developed to aid in the increased effort to discover violations of 
consumer laws. Laws receiving the most attention from the Fed are truth- 
in-lending, fair credit billing & equal credit opportunity. 

Fed has outlined the following complaint procedure: 

e Consumer complaints should include the following: 

1. Consumer’s name & address; the name & address of the bank that 
is the subject of the complaint. 

2. Description of the actions or procedures thought to be unfair or de- 
ceptive. All relevant facts. 

© Complaints should be made to the Federal Reserve Bank responsible 
for the geographic district in which the local bank is located. If uncertain 
about which district Federal Reserve Bank to contact, write to: Janet Hart, 
Director, Division of Consumer Affairs, Board of Governors, Federal Re- 
serve System, Washington, DC 20551; phone: 202-452-3667. 

While the Fed’s authority in this area extends only to its member 
banks, it will make sure that consumer inquiries about other types of banks 
will be directed to the appropriate agencies. To submit complaints & for in- 
formation on bank compliance, contact a Fed consumer liaison officer. 


Oct. 15, 1976 


Fed’s consumer offices 


Following are Federal Reserve 
System’s (Fed) consumer liaison offi- 
cers, whom you may contact about 
bank problems, particularly, com- 
pliance with consumer protection laws 
such as truth-in-lending: 

Luther M. Hoyle Jr. 

Federal Reserve Bank of Boston 
Boston, MA 02106 

Phone: 617-426-7100 


Edward F. Kipfstuhl 

Federal Reserve Bank of New York 
New York, NY 10045 

Phone: 212-791-5000 


Lawrence C. Murdoch Jr. 

Federal Reserve Bank of Philadelphia 
Philadelphia, PA 19105 

Phone: 215-574-6000 


Harry Huning 

Federal Reserve Bank of Cleveland 
Cleveland, OH 44101 

Phone: 216-293-9800 


James Slate 

Federal Reserve Bank of Richmond 
Richmond, VA 23261 

Phone: 804-649-3611 


Harry C. Buell Jr. 

Federal Reserve Bank of Chicago 
Chicago, IL 60690 

Phone: 312-380-2320 


Harold E. Uthoff 

Federal Reserve Bank of St. Louis 
St. Louis, MO 63166 

314-421-1700 


Sheldon Azine 

Federal Reserve Bank of Minneapolis 
Minneapolis, MN 55480 

Phone: 612-783-2345 


Robert Scott 

Federal Reserve Bank of Kansas City 
Kansas City, MO 64198 

Phone: 816-881-2000 


George C. Cochran III 

Federal Reserve Bank of Dallas 
Dallas, TX 75222 

Phone: 214-651-6111 


Jack Sicard 

Federal Reserve Bank of Atlanta 
Atlanta, GA 30303 

Phone: 404-280-8500 


Oscar Celli 

Federal Reserve Bank of San Francisco 
San Francisco, CA 94120 

Phone: 415-450-2000 


Job change 


Robert M. Hawk is the new direc- 
tor of the Office of Public Affairs & 
Consumer Services for National 
Highway Traffic Safety Administra- 
tion (NHTSA). His experience in- 
cludes reporting, public relations & 
Special Assistant to the Secretary of 
Transportation for Policy, Plans & In- 
ternational Affairs. His address is Of- 
fice of Public Affairs & Consumer 
Services, National Highway Traffic 
Safety Administration, Washington, 
DC 20590; phone: 202-426-4524. 
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Recalls 


e SODA—Food & Drug Adminis- 
tration (FAA) announces recall of 
bicarbonate of soda, an over-the- 
counter product recalled & manufac- 
tured by Church & Dwight Co., of 
Green River, WY. Product is identified 
by lot numbers 6132, 6086, 5197, 5294 & 
5143. Distribution was nationwide, & 
firm estimates 114 units of 113 grams (4 
oz.), 456 units of 454 grams (16 oz.) & 
114 units of 2.27 kilograms (5 pounds) 
remain on the market. Reason for re- 
call: Product does not meet US Phar- 
macopoeia requirements because it 
contains tricalcium phosphate. 


e DOG FOOD—Food & Drug Ad- 
ministration (FDA) announces recall 
of Chunky Beef Flavor Purina Chuck 
Wagon dog food because of salmonella 
bacterial contamination. The recall, 
which has been completed, involved 
2.27 kilograms (5 pounds) bags of the 
dog food labeled lot no. NO51B. Al- 
though the dog food is no longer on 
the market, FDA cautions consumers 
to wash their hands after handling 
dog food as bacteria can be spread by 
human hands from pet food to human 
food. 


e LOLLIPOPS—Food & Drug 
Administration (FDA) announces re- 
call of all batches of unlabeled orange 
flavored suckers manufactured by 
Abilene Candy Co., of Abilene, TX. 
Distribution was nationwide, & firm 
estimates 80,400 suckers remain on the 
market. Reason for recall: Lollipops 
contain the banned food color FD&C 
Red No. 2. 


Recapitulation of the CAPs 


Consumers who are having problems with their cars, furniture or 
appliances can turn to the appropriate Consumer Action Panel (CAP) for 
help. But contacting a CAP is not the first step in solving a consumer com- 
plaint. A CAP should be contacted only (1) after the retailer or dealer has 
not resolved the problem & (2) after the manufacturer has not resolved the 
problem. 

Upon receiving a complaint about a car, item of furniture or a major 
appliance, a CAP staff member contacts the manufacturer to ask him to 
look into the problem further & to notify the CAP of any action taken in the 
case. If the consumer is not satisfied with the manufacturer’s action, the 
CAP staff member refers the case to the actual panel members. Upon hear- 
ing the facts of the case, the panel makes a recommendation to the man- 
ufacturer or retailer involved in the consumer complaint. Neither manufac- 
turers nor retailers are legally required to accept panel recommendations, 
but the number going along with CAP recommendations has made the CAP 
programs successful. 

Automobile associations have established 18 AutoCAPs across the US, 
& an additional 17 LutoCAP organizations work to resolve car complaints 
although they do ..ot have a formal or regular panel of decision makers. To 
find out if there is an AutoCAP serving your area, contact Alan Marlette, 
National Automobile Dealers Association (NADA), 8400 West Park Dr., 
McLean, VA 22101; phone 703-821-7070. Or contact your local Chamber of 
Commerce or Better Business Bureau for the name of the local or state au- 
tomobile dealers association, which sponsors the various AutoCAPs. 

If you have a furniture complaint, contact the FICAP office—Nancy 
High, Director of Consumer Affairs, Furniture Industry Consumer Advis- 
ory Panel, Box 951, High Point, NC 27261; phone 919-885-5065. 

Complaints involving major appliances should be sent to MACAP— 
Virginia Habeeb, Chairman, Major Appliance Consumer Action Panel, 20 
Wacker Dr., Chicago, IL 60606; toll-free hotline 800-621-0477. 
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